






























































































































































































































































 U. S. POSTAL INFORMATION

POSTAGE RATES AND
CLASSIFICATION

For,information regarding classifica-
tion, postage rates, and mallability of
domestic mail of all classes, eutry and
mailing of publications as second-class
matter, metered and permit mail, bulk
rate mailings of third-class matter,
Business. Reply Cards and Envelopes,
apply at-your local post office.

DOMESTIC POSTAL RATES

First-Class

LETTERS: 4 cents for each ounce
or fraction of an ounce. (Local delivery
same rate.)

POST CARDS or POSTAL CARDS:
3 cents each within preseribed sizes.

BUSINESS REPLY CARDS: 5 cents.

MAIL ENCLOSED IN BUSINESS
REPLY ENVELOPES: 4 cents per
ounce, plus Z cems per pacee, cu-
lected when delivered.

Second-Class

NEWSPAPERS AND PERIODICALS
(Transient rate) : 2 cents for the first
2 ounces, and 1 cent for each addl-
tional ounce or fourth class rate,
whichever s lower.

- Third-Class .

(Up to, but not including 16 ounces)
On circulars and other miscellaneous
printed matter, books, catalogues, and
merchandise, 3c for the first 2 ounces
or fraction, plus 1%c¢ for each ad-
ditional ounce or fraction.

Other books and catalogues-—con-’
sult your local postmaster.

Bulk Rate

For Details Consult Your Local
Postmaster

Fourth-Class—(Parcel Post)
(16 ounces or over)

1 The present size and weight limits
or fourth class (parcel post) will con-
tUnue to apply In all cases except for
1parcels mailed at a first class office
or delivery to another Tirst class office
In which case the size Is limited to 72
inches length and girth, 40 pounds in
;\;elght to the local first and second
th!l'e:' and 20 pounds in weight in the
b rtheto the eighth zones. Exceptions
tions arge:w size and weight restric-
(1) Baby fowl, live plants, t

» , irees,
8‘:;!:“?;‘“35 L a::rlclm.uraln commodr\t.les
thereof). ng manufactured products.

(2) Books, permanently bou
preservation, consisl.ingnwzolly o'r‘dre:?ll-'
ing matter or reading matter with inci-
dental blank spaces for students’ nota-
uo,:f_ aor;ge ctt)ll;ltah:in;l:d no advertising
matter r than Incidental -
matter other than i a1 announce.

(3) Parcels malled in the United
States, including the District of Colum-
bia, for delivery by any Army or Fleet
post office or in any Territory or pos-
gession of lhe United States, including
the Canal Zone and Trust Territory of
the Pacific Islands, or malled at any
Army or Fleet post office or in any
Territory or possession of the United
States, including the Canal Zone and
Trust Territory of the Pacific Islands,
tor delivery in the United States, in-
cluding the District of Columbia, or

- any Army or Fleet post office or any
Territory or possession thereof, iIn-
cluding the Canal Zone and Trust Ter-
ritory of the Pacific Islands.

It s not contemplated that the pro-
visions of this law shall be evaded or
circumvented by diverting parcels ex-
ceeding the prescribed limits of size
and welght from first class offices and
mailing the parcels at. offices of the

second, third or fourth class or om
rural or star routes. :

1st 1b. Additional
Zone (cents) lbs. (cents)

AIR MAIL SERVICE

United States Air Mail Service

Seven cents for each ounce or frac-
tion thereof: limit of weight 8 ounces
to any part of the United States. May
be registered, insured, sent C . D
or Special Delivery.

Post Cards 5 cents each.

Air mail stamps and distinctively-
stamped envelopes are issued for pre-
payment of postage on air mail. Ord-
inary stamps may also be used.

Alr mail should be plainly marked
“vIA AIR MAIL” in the space imme-
diately below the stamps and above
the address.

United States Air Mail Service
to Canada, Mexico, Central
America, South America, the
West Indies end other Foreign
Countries. .

For information regarding this ser-
vice telephone your local post office.

Air Parcel Post

Air postage on parcels welghing 8
0z. or less is 7Tc per og.

Over 8 oz. Additional
Zones to 1 1b, pounds
1, 2 and 3 . 60c 48¢c
4 G5e 50c
3 70c S56¢
[ T5¢ 64c
7 75¢ © T2
S R]0c e

SPECIAL SERVICE FEES IN
ADDITION TO REGULAR
POSTAGE

SPECIAL DELIVERY FEES on first
class and Alr Mall (including Alr
Parcel Post).

First (élnss Other

Welight an
Air Majl Classes
Not over 2 1bs, .30 ° 45
Over 2, not over 10 lbs. .43 .55
Over 10 lbs. .60 .70
SPECIAL HANDLING
Weight Fee
2 1bs. and under $0.25

Over 2 1bs. and not over 10 1bs, .35
Over 10 1bs. .50

DOMESTIC ORDINARY MAIL
SENDERS’ RECEIPTS FOR

CERTIFICATES OF MAILING—FEES

a. Individual picces. Original certif-
icates of mailing for individually
listed pleces of all clusses of ordinary
mail: 5 cents for each piece of mail
described. Each additional copy of
original certificate of malling or orig-
inal mailing receipt for registered,
certified, insured, and COD mail: 2
cents for each plece of mail dexcribed.

h. ldentical pieces. of first-and
third-class mail.
Up to 1,000 pieces (1 cer-
tificate for total number) .. $0.25
For each additional
1,000 pieces, or fraction.... .05
Duplicate copy ............ .05

Money Order Fees
(includes COD M.O. fees)

From $0.01 to $5 ............ $0.15

From $5.01 to $10.. ......... .20

From $10.01 to $100.......... .30
Registry

Domestic maill matter prepaid at the
first-class rate of postage, may be reg-
istered against loss, rifling or damage
upon payment of the following fees:

REGISTERED MAIL

i Registra-

Indemnity limit tion fee
$ 0.00 to $1000.............. .$0.50
10.00 to $100................. 5
100.01 to $200................. 1.00
200.01 to $400................. 1.25
400.01 to $600................. 1.50
G00.0L to $800 ................ 1.95
800.01 to $1,000.. .. ...... 2.00

For values over $1,600 consult’ y;ur
local Postmaster. :
CERTIFIED MAIL

The fee for certified mall is 20
cents plus postage.

COLLECT-ON-DELIVERY
(Third and Fourth Class Malil)

C. 0. D. FEES (Unregistered)
For collections and in- Fee

0
10.01 to $50.00..
50.01 to $100..
100.01 to $200

RETURN RECEIPTS
The following fees apply to return
receipts for registered malil, certified
mail, and mall insured for more than

10:
Requested at time of mailing:
Showing to whom and

when delivered............. $0.10
Showing to whom, when and
address where delivered ...... .33

Requested after mailing:
Showing to whom and
when delivered .............. 25

RESTRICTED DELIVERY

Applicable to registered mall, certi-
fied malil, C. 0. D. mall, and mall in-
sured for more than $10.

Fee ...t $0.50

AIDS TO PROPER MAILING

Do not use *“Township” as part of
your address. )

\rite name and address plainty and
completely.

Place name and address of sender on
all _matter.

Prepay postage fully on all letteis
and parcels,

Always address mall for city delfv
ery to street and number and request
correspondents to do likewlse.

TUse designation North or South, East
or. West when 1t Is a proper part of
the address and save delay In delivery.

Insure valuablé parcels except those
containing small articles of consider-
able valué which should be registered.

Wrap parcel post carefully in heavy
paper and. tle knots securely,

You will often gain a day's time in
delivery by depositing mall as soon as
it 1s ready, .

Use Postal Unit numhe;ls;] on mail
addressed' to citles where Unit Num-

bers are required.
7-58

Your City Directory has

HUNDREDS OF USES
AND APPLICATIONS

BUYING

Learning new sources of supply.

Keeping up with known sources of supply.

Checking on the record of firms from which you buy
as to dependability, stability, etc.

SELLING (Including market analysis and sales
promotion)

Locating new markets.

Maintaining up-to-date mailing lists. .
Analyzing the buying power of a community” or
street. .
Routing salesmen to avoid lost motion in reaching

prospects. .
Locating residents of hotels and apartment buildings,
many of whom are listed nowhere ‘else.
Identifying names and titles of officials, for use of
salesmen. -l

. CREDIT REFERENCE (and Collections)

Running down delinquent debtors. L
Checking credit applications as to address, moving
habits, names of employers, stability of employ-
ment, family . status, neighbors, whether owner
or renter, etc. ‘
Identifying persons of same or similar names.
" Investigating cases in wellare, charitable, social ser-
vice and legal work. o

DELIVERY Communication, Mailing, Etc.

Routing deliveries.

Reducing dead letters and insuring more complete
delivery of mail. :
Effecting delivery of messages and parcels errone-

ously or defectively -addressed. A
Correcting names and titles. '

LAW ENFORCEMENT Criminal Detecton and

. Apprehension
Tripping bad-check passers.
Deciphering illegible signatures.

Guarding against habitual bill dodgers.
Tracing heirs and witnesses, settling estates, and
establishing facts as of a certain date. ‘

CONSULT YOUR DIRECTORY FIRST

»
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® DIRECTORY SYMBOLS
~ B AND DESIGNATIONS

—

Power of
Advertising

* Lincoln (Telegrapn-Cherry Hill Serv
ice) 26244 Pennie (Dearborn Twp) __
Dykas John A (John’

s Barber Shap) —= w—. RESIDENT
(rPraa v 2 e 3 Dykglghgéeteiﬁvg?egearbom Coach r200 '
: o 3 Yown ¥ T, \ .. Inkster rd === “h"— HOUSEKOLDER
3 3 ™ AR A] HB h @1_3-
. S \ D oENmas Bins W ' ir {Maxine M) g e WIFE'S NAME
THE CITY DIRECTORY is the power that generate CACRERRRRS, o o o \ o e Mt s S L
) ! WP lian et OCCUPATION
information for the buyer that he may know who ,. odatmensss W i P S v
. If your yougonone \ 2 WARE @ | Dyi0hn emp Ford 16811 Bingham ‘
deals in the product he wishes to purchase. If y SURSCAIDER aien 12 Dyment Percy (Alice E) real'ess 15000.]— eweroven
‘ lassified properly, and a display P Dyi?&“’xﬁ%‘s‘ﬁ?“
business is not classi P s vt~y Ford hess3
advertisement arranged to describe your busmes; ,
how can you expect the buyer to trade with you:

ADVERTISING is the foundation upon whic.h
successful businesses are built. You must apply this

N ADDITION to names and addresses, your City Direc-
to your own particular business.

tory contains much detaile§ informat%on gt)p?eming t:l;:
people of your community. In order to list this lmformahiCh
. ipli ' rtain symbols and designations have been c%eve oped v:u o
ADVERTISING s the power of an idea multiplied. ::qble eyl o deinatons v boendeveo - k
possible spdce. You will receive far greuter. benefits A oxl:
your City Directory if you familiarize yourself with the symbo
and what they stand for.

. S . In checking credit applications, in conducting direct mail
Our Service Cannot

advertising programs, in planning sales campaigns, in build-

ing prospect lines, and in scores of other ways your City
Be Excelled

Directory will prove of invaluable assistance.

R. L. POLK & CO.

KNOW YOUR DIRECTORY SYMBOLS




Features a.nd D.epartments | ' SAN DIEGU BUUNTY
of 4 Glty Jnectory MEDICAL SOCIETY

Your new, improved City Directory is the most complete
and comprehensive catalog ever published of the inhabit-
ants, business concerns and institutions of your city. Itis
much more than just an alphabetical list of names and -

addresses.

as a public service

Your City Directory Contains:

An ALpHABETICAL list of names and addrgsse.s
of every resident, business concem and insti-

tution, plus wife’s name and ifa \yidow the decegseg
husband's initial, and the occupations of all. Princi-

pol offcrs o owes and o desriton of bsi- | | IS PREPARED TO ANSWER INQUIRIES CON-

nesses are included as well.

3 CERNING ANY DOCTOR'S MEMBERSHIP IN

and Avenue Guide. This section lists every street ‘.

B e, | THE SOCIETY. WE INVITE YOUR CALL
2 the householder or business at each number and : '

whether the person is a homeowner or renter and

. if he has a telephone. Similar information is pro- »
vided on office and public buildings and their .
occupants. ' press -

A CLASSIFIED BUSINESS DIRECTORY listing

: every business, classified as to type, and showing
3 names and addresses. It also lists every profession,-

clu, sociely an ssocilon, osptal and cemelery. : SELECT YOUR DOCTOR BEFORE YOU NEED HIM

labor organization, library, park and playground
and school.

A "YELLOW SECTiON", where. the advertiser may
4 explaiflLin greater detail the services or products IF YOU NEED A DOCTOR
he has to offer. - :
é as 00‘ er - AT ANY TlME CALL e s 0

\

5 A STATISTICAL and HISTORICAL STORY of your

city: plus miscellaneous other information. 1 | cv ress 8 826'
| P )

SAN DIEGO SUBURBAN CITY DIRECTORY




~ WATER HEATERS SHEET METAL WORK §

LOGAN PLUMBING AND HEATING

Specializing in Repair Work

Phone GArfieId 2 1137 Bhula Vlsta 353 Third Ave. §

J(éy:}fone /eeuﬁg

\ )
RESIDENTIAL AND COMMERCIAL SALES U’#
Specialists in A e g

SUBDIVISIONS * ACREAGE
GArfield 2-6133

Chula Vista

UNIO"N TITLE

INSURANCE COMPANY

AN ARFLE AT E OVE T

220 A STREET — SECOND TO THIRD AVENUES
‘SAN DIEGO 12, CALIFOF!NIA

il L BELMONT 9- 603] 4§
AMES D. FOHWAID, JA., SHERWOOD 5-8881 : ) ZENITH 6081 |
PRESIDENT . ‘ . PLATEAU 3- 5556 !

m S Leitch ﬁeaiiors

Homes—Income—Leases—Exchanges

lll

R e R O R Y T P
in EL GAJON in LAKE MURRAY | in LEMON GROVE
403 E. Main St 8251 El Paso 3311 Imperial Ave,

*  Hlckory 4-2125 HOpkins 3-01217 HOpkins 3-4466
North Park East San Diego Office Coliege Office.

2816 El Gajon Blvd. 3127 54th St. 6300 Ei Cajon Bivd, -

ATwater 3-3981 JUmpar 3-1511 JI.Impar 2- nan

IN NATIONAL cITY B

Sales and Service

. l Come out Our ay and Trade YVour H/’ay'-'?_“"“

i/ CHE CHEVROLET / COMPLETE SERVICE and PARTS DEPT,
| GRidley 7-2166

1900 National Ave. .. =~ . National City




" ‘ ': .‘ - .r,.-,,

CAQLFQRNIA

1960

ANCLUBING
CHULA VISTA, CORONADO.
EL. CAJON, LA MESA, LEMON
GROVE AND NATIONAL -CITY

R. L. POLK & CO.
PUBLISHERS

AIR COMDITIONING
PLUMBING . NEATING
CONTRACTING SPECIALISTS

70th Street and
Alvarado FreewaY

; Smce 192,3

_..sm and BRUADWA"
CNE BE(mont 3-

e e T [ 01 7 ™
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